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Definition

The Texas Higher Education Coordinating Board states that the Texas Core Curriculum objective of Communication is “to include effective development, interpretation, and
expression of ideas through written, oral, and visual communication.”! At Texas A&M University, instructors can give students the option to demonstrate skills in creating or
interpreting visuals. This rubric assesses the ability to interpret a visual and/or visual components.

Framing Language

This rubric is designed to be applied to student-produced work (artifacts), from a range of disciplines and a variety of genres. Ideally, the artifact assessed with this rubric will be
produced by an individual student. This rubric is designed to assess assignments where a student describes and interprets a visual and/or visual components. This process may
entail the student including some or all of the visual (e.g., film stills, images, or graphs) in the artifact. Visuals to be interpreted include but are not limited to films, video games,
artwork, floral arrangements, graphs, photographs, and performances. When a multimedia work is the topic, the artifact should contain explicit description and interpretation of
visual elements. For example, if the subject is a film, the student should address visual components, such as mise-en-scéne, instead of exclusively discussing the dialogue and/or
musical score.

Glossary
The following definitions clarify terms and concepts used in this rubric only.
Audience: The student’s instructor(s) or classmates unless otherwise noted.
Evidence: Supporting information taken from the visual and/or other relevant sources (e.g., analysis, scholarship, and quotes from relevant sources).

Language: Vocabulary, terminology, and sentence structure. The language used should be clear and appropriate to the topic and for the audience. In oral deliveries, vocabulary
includes filler words (e.g., “um,” “like,” and “uh”), and sentence structures are often marked by pauses, pacing, and tone.?

119 Tex. Admin. Code §4.28 (2021).
2 Adapted from American Association of Colleges & Universities. (2009). Oral communication VALUE rubric. https://www.aacu.org/initiatives/value-initiative/value-rubrics/value-rubrics-oral-communication
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Advanced 7 Competent 5 Developing 3 Beginner 1 Not Present
8 6 4 2 0

Description The visual’s description is The visual’s description is The visual is described in The visual’s description is No description and/or
comprehensive, including detailed and accurate for enough detail so as to not minimal, vague, and/or presentation of the visual.
complexities and nuances, the audience. If present, the | impede audience’s inaccurate for the audience. If
for the audience. If present, | visual is displayed so as to understanding. If present, the present, the visual may be
the visual is displayed so as | aid understanding of the visual is displayed clearly and in | poorly displayed and/or lack
to contribute to the key features. enough detail for context. crucial details.
comprehensive
understanding.

Interpretation The visual’s interpretation is | The visual’s interpretation is | A general interpretation of the The visual’s interpretation No interpretation of the
insightful and nuanced. clear and perceptive. visual is observable and may be confusing, vague, visual.

Every claim is supported Sufficient evidence supports | coherent. Supporting evidence and/or simplistic. Supporting
with persuasive evidence for | major claims for the may lack depth and/or not be evidence may leave some
the audience. audience. fully satisfactory for the claims not convincingly
audience. supported and/or clear to the
audience.

Presentation® Language is imaginative, Language is thoughtful and | Language is mundane and Language is unclear, Language is incoherent,
memorable, compelling, generally supports the commonplace and partially confusing, and/or minimally unintelligible, and/or
and enhances the effectiveness of the work. supports the effectiveness of supports the effectiveness of | inappropriate for the
effectiveness of the work. Language is coherent and the work. Language is generally | the work. Language may be audience.

Language is coherently appropriate for the coherent and appropriate for occasionally incoherent
tailored to the audience. audience. the audience. and/or not appropriate for
the audience.

Italicized words appear in the glossary and provide guidance on applying this rubric to student work.

3 Adapted from American Association of Colleges & Universities. (2009). Oral communication VALUE rubric. https://www.aacu.org/initiatives/value-initiative/value-rubrics/value-rubrics-oral-communication

This work is licensed under CC BY-NC-SA 4.0. k@ﬁ



http://creativecommons.org/licenses/by-nc-sa/4.0/
https://www.aacu.org/initiatives/value-initiative/value-rubrics/value-rubrics-oral-communication

